
Literature 2nd examiner (“Zweitprüfer”)  
for students of the Master in Communication Science (MSc) 

 

Reading list effective as of examination week CW 26. 

Please take note of the following rules:  

• You must choose any two topics from the list below. It does not matter whether they are 
labeled A or B. 

• You do not need to search for additional literature; only the texts on this list are relevant for 
the exam. Most of the literature can be accessed via the UNIVIE client 
(https://univpn.univie.ac.at/) or through google scholar (https://scholar.google.com/), 
using  u:access (https://bibliothek.uaccess.univie.ac.at/en/uaccess.html ). 

• Attention: Please send an email to Claudia Koska (claudia.koska@univie.ac.at) after you 
have chosen your topics, indicating their title and number, before you actually start 
studying for your exam. You will receive a brief notification indicating whether your choice 
of second examiner is approved.  

• When choosing the two topics, please be mindful of the fact that you are not allowed to 
choose texts that are directly related to the topic of your Master’s thesis. If in doubt, please 
email Prof. Lecheler (sophie.lecheler@univie.ac.at).  

 

  



A: Current Debates in Political Communication 

Topic A.1: The Role of Emotions  

Aarøe, L., Petersen, M. B., & Arceneaux, K.(2017). The behavioral immune system shapes political 
intuitions: Why and how individual differences in disgust sensitivity underlie opposition to 
immigration. American Political Science Review,  111(2),  277–294. 
https://doi.org/10.1017/S0003055416000770 

Brader, T. (2005). Striking a responsive chord: How political ads motivate and persuade voters by 
appealing to emotions. American Journal of Political Science,  49(2),  388–405. 
https://doi.org/10.1111/j.0092-5853.2005.00130.x 

Druckman, J. N., & McDermott, R. (2008). Emotion and the framing of risky choice. Political 
Behavior,  30(3),  297–321. https://doi.org/10.1007/s11109-008-9056-y 

Hameleers, M., Bos, L., & de Vreese, C. H.(2016). “They Did It”: The effects of emotionalized blame 
attribution in populist communication. Communication Research, 44(6),  870–900. 

Widmann, T. (2021). How emotional are populists really? Factors explaining emotional appeals in 
the communication of political parties. Political Psychology, 42(1), 163–181. 
https://doi.org/10.1111/pops.12693  

Topic A.2: Understanding News Avoidance  

Betakova, D., Boomgaarden, H., Lecheler, S., & Schäfer, S. (2025). I Do Not (Want To) Know! The 
relationship between intentional news avoidance and low news consumption. Mass 
Communication and Society, 28(3), 413–440. 
https://doi.org/10.1080/15205436.2024.2304759 

Damstra, A., Vliegenthart, R., Boomgaarden, H., Glüer, K., Lindgren, E., Strömbäck, J., & Tsfati, Y. 
(2021). Knowledge and the news: An investigation of the relation between news use, news 
avoidance, and the presence of (mis)beliefs. The International Journal of 
Press/Politics, 28(1), 29-48. https://doi.org/10.1177/19401612211031457  

Hagar, N., & Diakopoulos, N. (2023). Algorithmic indifference: The dearth of news 
recommendations on TikTok. New Media & Society, 27(6), 3449-
3469. https://doi.org/10.1177/14614448231192964   

Skovsgaard, M., & Andersen, K. (2020). Conceptualizing news avoidance: Towards a shared 
understanding of different causes and potential solutions. Journalism Studies, 21(4), 459–
476. https://doi.org/10.1080/1461670X.2019.1686410 

Villi, M., Aharoni, T., Tenenboim-Weinblatt, K., Boczkowski, P. J., Hayashi, K., Mitchelstein, E., … 
Kligler-Vilenchik, N. (2022). Taking a break from news: A five-nation study of news 
avoidance in the digital era. Digital Journalism, 10(1), 148–164. 
https://doi.org/10.1080/21670811.2021.1904266 

 

 



Topic A.3: Hate Speech, Incivility, and Content Moderation  

Alizadeh, M., Gilardi, F., Hoes, E., Klüser, K. J., Kubli, M., & Marchal, N. (2022). Content moderation 
as a political issue: The Twitter discourse around Trump’s ban. Journal of Quantitative 
Description: Digital Media, 2. https://doi.org/10.51685/jqd.2022.023 

Gorwa, R., Binns, R., & Katzenbach, C. (2020). Algorithmic content moderation: Technical and 
political challenges in the automation of platform governance. Big Data & 
Society, 7(1). https://doi.org/10.1177/2053951719897945  

Meerson, R., Koban, K., & Matthes, J. (2025). Platform-led content moderation through the 
bystander lens: a systematic scoping review. Information, Communication & Society, 28(16), 
3175–3192. https://doi.org/10.1080/1369118X.2025.2483836 

Wang, S., & Kim, K. J. (2023). Content moderation on social media: Does it matter who and why 
moderates hate speech? Cyberpsychology, Behavior and Social Networking, 26(7), 527–534. 
https://doi.org/10.1089/cyber.2022.0158 

Wiesner, A., Schäfer, S., & Lecheler, S. (2023). Navigating the gray areas of content moderation: 
Professional moderators’ perspectives on uncivil user comments and the role of (AI-based) 
technological tools. New Media & Society, 27(3), 1215-
1234. https://doi.org/10.1177/14614448231190901  

Topic A.4: Algorithmic Power and Platform Governance  

Gorwa, R., Binns, R., & Katzenbach, C. (2020). Algorithmic content moderation: Technical and 
political challenges in the automation of platform governance. Big Data & 
Society, 7(1). https://doi.org/10.1177/2053951719897945  

Kruikemeier, S., Boerman, S. C., & Bol, N. (2021). How algorithmic systems changed 
communication in a digital society. Media and Communication, 9(4), 116-119. 

Kruschinski, S., Haßler, J., Jost, P., & Sülflow, M. (2025). Posting or advertising? How political 
parties adapt their messaging strategies to Facebook’s organic and paid media 
affordances. Journal of Political Marketing, 24(1), 35-55. 

Marchal, N., Hoes, E., Klüser, K. J., Hamborg, F., Alizadeh, M., Kubli, M., & Katzenbach, C. (2025). 
How negative media coverage impacts platform governance: Evidence from Facebook, 
Twitter, and YouTube. Political Communication, 42(2), 215–233. 
https://doi.org/10.1080/10584609.2024.2377992 

Theocharis, Y., Boulianne, S., Koc-Michalska, K., & Bimber, B. (2023). Platform affordances and 
political participation: how social media reshape political engagement. West European 
Politics, 46(4), 788–811. https://doi.org/10.1080/01402382.2022.2087410 

 

 

 



Topic A.5: Contemporary Election Campaigns Effects  

Dimitrova, D. V., Shehata, A., Strömbäck, J., & Nord, L. W. (2011). The effects of digital media on 
political knowledge and participation in election campaigns: Evidence from panel data: 
Evidence from panel data. Communication Research, 41(1), 95-
118. https://doi.org/10.1177/0093650211426004  

Guess, A. M., Malhotra, N., Pan, J., Barberá, P., Allcott, H., Brown, T., Crespo-Tenorio, A., Dimmery, 
D., Freelon, D., Gentzkow, M., González-Bailón, S., Kennedy, E., Kim, Y. M., Lazer, D., 
Moehler, D., Nyhan, B., Rivera, C. V., Settle, J., Thomas, D. R., … Tucker, J. A. (2023). How do 
social media feed algorithms affect attitudes and behavior in an election campaign? 
Science, 381(6656), 398–404. https://doi.org/10.1126/science.abp9364 

Keller, T. R., & Klinger, U. (2019). Social bots in election campaigns: theoretical, empirical, and 
methodological implications. Political Communication, 36(1), 171–189. 
https://doi.org/10.1080/10584609.2018.1526238 

Luke, S., Bon, E., Dommett, K., Gibson, R., Lecheler, S., & Kruikemeier, S. (2024). Data-driven 
campaigning in a comparative context—toward a 4th era of political communication? 
Media and Communication (Lisboa), 12(10), 1. https://doi.org/10.17645/mac.9227 

Walgrave, S., Lefevere, J., & Nuytemans, M. (2009). Issue Ownership Stability and Change: How 
Political Parties Claim and Maintain Issues Through Media Appearances. Political 
Communication, 26(2), 153–172. https://doi.org/10.1080/10584600902850718 —> gibt es 
auch nicht in u:search 

Topic A.6: The Politics of Science Communication  

Cologna, V., Mede, N. G., Berger, S., Besley, J., Brick, C., Joubert, M., Maibach, E. W., Mihelj, S., 
Oreskes, N., Schäfer, M. S., Van Der Linden, S., Abdul Aziz, N. I., Abdulsalam, S., Shamsi, N. 
A., Aczel, B., Adinugroho, I., Alabrese, E., Aldoh, A., Alfano, M., … Zwaan, R. A. (2025). Trust 
in scientists and their role in society across 68 countries. Nature Human Behaviour, 9(4), 
713–730. https://doi.org/10.1038/s41562-024-02090-5 

Eberl, J. M., Huber, R. A., & Greussing, E. (2021). From populism to the “plandemic”: Why populists 
believe in COVID-19 conspiracies. Journal of Elections, Public Opinion and Parties, 31(sup1), 
272–284. https://doi.org/10.1080/17457289.2021.1924730 

Gustafson, A., & Rice, R. E. (2020). A review of the effects of uncertainty in public science 
communication. Public Understanding of Science, 29(6), 614-
633. https://doi.org/10.1177/0963662520942122  

Mede, N. G., & Schäfer, M. S. (2020). Science-related populism: Conceptualizing populist demands 
toward science. Public Understanding of Science, 29(5), 473-
491. https://doi.org/10.1177/0963662520924259  

Scheufele, D. A. (2014). Science communication as political communication. Proceedings of the 
National Academy of Sciences, 111(supplement_4), 13585–13592. 
https://doi.org/10.1073/pnas.1317516111 



Topic A.7: Experimentation in Political Communication 

Bennett, W. L., & Iyengar, S. (2008). A new era of minimal effects? The changing foundations of 
political communication. Journal of Communication, 58(4), 707–731. 
https://doi.org/10.1111/j.1460-2466.2008.00410.x 

Druckman, J. N., & Leeper, T. J. (2012). Learning more from political communication experiments: 
Pretreatment and its effects. American Journal of Political Science, 56(4), 875–896. 
https://doi.org/10.1111/j.1540-5907.2012.00582.x 

Knudsen, E., & Johannesson, M. P. (2019). Beyond the limits of survey experiments: How conjoint 
designs advance causal inference in political communication research. Political 
Communication, 36(2), 259–271. https://doi.org/10.1080/10584609.2018.1493009 

Leeper, T. J. (2017). How does treatment self-selection affect inferences about political 
communication? Journal of Experimental Political Science, 4(1), 21–33. 
doi:10.1017/XPS.2017.1 

Van’t Riet, J., & Van Stekelenburg, A. (2022). The effects of political incivility on political trust and 
political participation: A meta-analysis of experimental research. Human Communication 
Research, 48(2), 203–229. https://doi.org/10.1093/hcr/hqab022 

B: Advances in Journalism Studies 

Topic B.1: Emotionality in Journalism  

Beckett, C., & Deuze, M. (2016). On the role of emotion in the future of Journalism. Social Media + 
Society, 2(3), 1-6 

Greber, H., Lecheler, S., Aaldering, L., De Haan, Y., Kruikemeier, S., Goutier, N., & De Bruin, K. (2023). 
Feeling the News? The differential effects of immersive journalism on emotional 
response. Digital Journalism, 11(1), 39–60. https://doi.org/10.1080/21670811.2022.2155205 

Stupart, R. (2021). Tired, hungry, and on deadline: Affect and emotion in the practice of conflict 
journalism. Journalism Studies (London, England), 22(12), 1574–1589. 
https://doi.org/10.1080/1461670X.2021.1873819 

Wahl-Jorgensen, K. (2013). The strategic ritual of emotionality: A case study of Pulitzer Prize-
winning articles. Journalism, 14(1), 129-145. 

Wahl-Jorgensen, K. (2020). An Emotional Turn in Journalism Studies? Digital Journalism, 8(2), 175–
194. https://doi.org/10.1080/21670811.2019.1697626 

 

 

 

 



Topic B.2: Constructive Journalism 

Hermans, L., & Drok, N. (2018). Placing constructive journalism in context. Journalism 
Practice, 12(6), 679–694. https://doi.org/10.1080/17512786.2018.1470900 

Lough, K., & McIntyre, K. (2021). A systematic review of constructive and solutions journalism 
research. Journalism, 24(5), 1069-1088. https://doi.org/10.1177/14648849211044559  

Mast, J., Coesemans, R., & Temmerman, M. (2018). Constructive journalism: Concepts, practices, 
and discourses. Journalism, 20(4), 492-503. https://doi.org/10.1177/1464884918770885  

McIntyre, K., & Gyldensted, C. (2018). Positive psychology as a theoretical foundation for 
constructive journalism. Journalism Practice, 12(6), 662–678. 
https://doi.org/10.1080/17512786.2018.1472527 

Schäfer, S., Greber, H., Sülflow, M., & Lecheler, S. (2022). A matter of perspective: An experimental 
study on potentials of constructive journalism for communicating a crisis. Journalism & 
Mass Communication Quarterly, 101(3), 774-
796.  https://doi.org/10.1177/10776990221095751 

Topic B.3: Journalists and Politicians 

Maurer, P., & Beiler, M. (2018). Networking and political alignment as strategies to control the 
news: Interaction between journalists and politicians. Journalism Studies, 19(14), 2024-
2041.  

Musa, M., & Antwi-Boateng, O. (2023). Investigative journalism in the era of promotional politics: 
The case of Nigeria. Cogent Social Sciences, 9(2). 
https://doi.org/10.1080/23311886.2023.2244153 

Obermaier, M., Steindl, N., & Fawzi, N. (2021). Independent or a political pawn? How recipients 
perceive influences on journalistic work compared to journalists and what explains their 
perceptions. Journalism, 24(4), 857-876. https://doi.org/10.1177/14648849211034359 

Strombäck, J., & Nord, L. W. (2006). Do politicians lead the tango? A study of the relationship 
between Swedish journalists and their political sources in the context of election 
campaigns. European Journal of Communication, 21(2), 147-164. 

Toff, B. (2019). The ‘Nate Silver effect‘ on political journalism: Gatecrashers, gatekeepers, and 
changing newsroom practices around coverage of public opinion polls. Journalism, 20(7), 
873-889.  https://journals.sagepub.com/doi/full/10.1177/14648849211034359 

 

 

 

 



Topic B.4: Data, Algorithmic & Computational Journalism 

Coddington, M. (2015). Clarifying journalism’s quantitative turn: A typology for evaluating data 
journalism, computational journalism, and computer-assisted reporting. Digital 
Journalism, 3(3), 331-348. 

de Haan, Y., van den Berg, E., Goutier, N., Kruikemeier, S., & Lecheler, S. (2022). Invisible friend or 
foe? How journalists use and perceive algorithmic-driven tools in their research 
process. Digital Journalism, 10(10), 1775–1793. 
https://doi.org/10.1080/21670811.2022.2027798 

Hermida, A., & Simon, F. M. (2025). AI in the newsroom: Lessons from the adoption of the globe and 
mail’s Sophi. Journalism Practice, 19(10), 2323–2340. 
https://doi.org/10.1080/17512786.2025.2471781 

Nanz, A., Binder, A., & Matthes, J. (2025). AI in the newsroom: Does the public trust automated 
journalism and will they pay for it? Journalism Studies, 26(14), 1745–1764. 
https://doi.org/10.1080/1461670X.2025.2547301 

Veenstra, A. S., Wilder, M., Shimu, F., Schlauder, L., & Dousdebés, F. (2024). Journalism students’ 
use, expectations, and understanding of generative AI tools. Journalism & Mass 
Communication Educator, 80(1), 115-128. https://doi.org/10.1177/10776958241296474  

Topic B.5: Audience-Centred Journalism 

Ferrer-Conill, R., & Tandoc, E. C. (2018). The audience-oriented editor: Making sense of the 
audience in the newsroom. Digital Journalism, 6(4), 436–453. 
https://doi.org/10.1080/21670811.2018.1440972 

Jones, S. (2017). Disrupting the narrative: Immersive journalism in virtual reality. Journal of Media 
Practice, 18(2/3), 171-185.  

Konieczna, M., Hatcher, J. A. & Moore, J. E. (2018). Citizen-centered journalism and contested 
boundaries: Innovations and limitations at three news organizations. Journalism Practice, 
12(1), 4-18. 

Sánchez Laws, A. L. (2020). Can immersive journalism enhance empathy? Digital Journalism, 8(2), 
213–228. https://doi.org/10.1080/21670811.2017.1389286 

Truyens, P., & Picone, I. (2023). Does the audience welcome an audience-oriented 
journalism? Journalism, 25(4), 735-754. https://doi.org/10.1177/14648849231170063  

 

 

 

 



Topic B.6: Journalistic Sourcing in a Digital Age  

  Cazzamatta, R. (2025). Fact-Checkers as new journalistic mediators: News agencies’ verification 
units and platform dynamics. Media and Communication (Lisboa), 13. 
https://doi.org/10.17645/mac.9867 

Lecheler, S., & Kruikemeier, S. (2016). Re-evaluating journalistic routines in a digital age: A review 
of research on the use of online sources. New Media & Society, 18(1), 156-171.  

Schapals, A. K., & Harb, Z. (2022). “Everything Has Changed, and Nothing Has Changed in 
Journalism”: Revisiting journalistic sourcing practices and verification techniques during 
the 2011 EgyptianrRevolution and beyond. Digital Journalism, 10(7), 1219–1237. 
https://doi.org/10.1080/21670811.2020.1856702 

Schohaus, B., Broersma, M., & Wijfjes, H. (2017). Negotiation games: Play metaphors in the 
journalist-source relationship between political PR and talk shows. Journalism Practice, 
11(8), 925-941. 

Wheatley, D. (2020). A typology of news sourcing: Routine and non-routine channels of production. 
Journalism Practice, 14(3), 277–298. https://doi.org/10.1080/17512786.2019.1617042 

 


