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A: Current Debates in Political Communication
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Topic A.3: Hate Speech, Incivility, and Content Moderation
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Topic A.5: Contemporary Election Campaigns Effects

Dimitrova, D. V., Shehata, A., Stromback, J., & Nord, L. W. (2011). The effects of digital media on
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Topic A.7: Experimentation in Political Communication
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B: Advances in Journalism Studies

Topic B.1: Emotionality in Journalism
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Topic B.2: Constructive Journalism
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796. https://doi.org/10.1177/10776990221095751

Topic B.3: Journalists and Politicians
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news: Interaction between journalists and politicians. Journalism Studies, 19(14), 2024-
2041.

Musa, M., & Antwi-Boateng, O. (2023). Investigative journalism in the era of promotional politics:
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Topic B.4: Data, Algorithmic & Computational Journalism
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Topic B.6: Journalistic Sourcing in a Digital Age
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